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Snap-on Offers Limited-Edition Colored Bezels
Available for TRITION, APOLLO+ and SOLUS+ While Supplies Last

LINCOLNSHIRE, Ill., Aug. 26, 2025 — Snap-on® is now offering limited-edition diagnostic platforms
featuring special-colored bezels — TRITON™ with gold, APOLLO+™ with silver and SOLUS+™ with
bronze — while supplies last.

“The gold, silver and bronze colors give a brilliant, eye-catching appearance to the frame that
surrounds the screen on our most popular diagnostic platforms — adding a touch of style to any
service bay,” said Helen Cox, marketing and client services director, Snap-on Diagnostics. “Don’t miss
out on the opportunity to own one of these unique diagnostic tools, quantities are limited and are sure
to sell out fast.”

Whether a technician is looking for a diagnostic platform to streamline workflow, enhance efficiency
and increase productivity on every repair (TRITON), one that combines all the vital information and
capabilities to diagnose every code on just one screen (APOLLO+) or the ultimate scan tool for
everyday maintenance and repairs (SOLUS+), Snap-on offers the diagnostic solutions that
technicians need to get from start to fixed.

To learn more about the limited-edition colored bezels or to place an order, talk with a participating
franchisee or other sales representative. For more information on Snap-on diagnostic solutions, visit
snap-on.com/diagnostics.

About Snap-on:

Snap-on Incorporated is a leading global innovator, manufacturer, and marketer of tools, equipment,
diagnostics, repair information and systems solutions for professional users performing critical tasks
including those working in vehicle repair, aerospace, the military, natural resources, and
manufacturing. From its founding in 1920, Snap-on has been recognized as the mark of the serious
and the outward sign of the pride and dignity working men and women take in their professions.
Products and services are sold through the company’s network of widely recognized franchisee vans,
as well as through direct and distributor channels, under a variety of notable brands. The company
also provides financing programs to facilitate the sales of its products and to support its franchise
business. Snap-on, an S&P 500 company, generated sales of $4.7 billion in 2024, and is
headquartered in Kenosha, Wisconsin.
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